
Virtual advocate design at Durham, North Carolina

“To begin with words and
end up with images was a gift.”

Charleston “Dong-Jae” Yi  & Yanhua Lu
ydongja@ncsu.edu & ylu49@ncsu.edu



Walltown

image source: Print of George Wall by North Carolina artist Garry Atkinson



Northgate after the mall closed, 2020.Daylighted creek in Walltown Park.

Northgate site pre-construction, 1959.Walltown park, looking Northgate.



2018; Private developer bought the site.
2020; Redevelopment started.

Good News? or Bad News?



Mr. Wall’s house and its across-the street neighbor, 2021.
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Median Sale Prices of 
Single-Family Homes in 

Walltown

2000: $50,000
2010: $114,000
2019: $261,500









1. Establish a significant portion (at least 30%) of AFFORDABLE HOUSING UNITS in the 
property’s housing plan providing first right of purchase and rental to low-income Walltown 
residents.

2. Create space for AFFORDABLE RETAIL, including a cooperative grocery store (opportunity for 
community ownership), so that residents can have nearby access to healthy food and other 
items needed for work, school, and home.

3. Design and enhance the built environment with consideration for PEDESTRIAN SAFETY, 
ENVIRONMENTAL SUSTAINABILITY, and ACCESSIBILITY for seniors, families with children, 
people with disabilities, and people of diverse socioeconomic backgrounds.

4. Foster COMMUNITY GATHERING and CULTURAL ENRICHMENT spaces, such as, the 
Durham Arts Council clay studio, a satellite library branch, and an interactive Walltown history 
exhibit.

5. Develop a section of the property as a TRANSPORTATION HUB for uses and bike riders, 
including a Park-and-Ride serving nearby universities, hospitals, and downtown Durham.

6. Provide space for a COMMUNITY ADVOCACY RESOURCE CENTER, which can serve as a hub 
for neighborhood residents about city and county services, access to homeownership and 
renters’ rights, and other information based on the interests and needs of the community.
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Private Developer’s Bubble Map



Communities’
Six Visions??



1978 2017



“[Design game] is an approach to 
problem solving that engages a real life 
situation compressed in time so that the 
essential characteristics of the problem 
are open to examination.”

Henry Sanoff, 1978





Engagement Event Preparation

1. Identifying goals and formulation of focus group. 

2. Meeting with a focus group including community 
representatives to affirm/revise goals.

3. Developing workshop process/protocol and 
interactive tools.

4. Training participants via mini-webinar.

5. Conducting walk through on the site including focus 
group members.

6. Assigning Design Games to the participants.
Game #1: What are your top priorities?
Game #2: Where are your top priorities?
Game #3: Where should “_______” go?

7. Having live-sketch and discussion sessions

8. Analysis of data and interpretation of combined 
results of participants inputs.

Charrette Day 1

1. Introducing results of Game #1, 2.

2. Presentations by each participant introducing 
composite plan. Focus group discussions.

3. Introducing areas of commonality and differences 
in site plans.

Charrette Day 2

1. Presentations by resource members 
(representatives from the city etc.).

2. Identification of top 3 priorities by focus group 
members. Creation of spatial visuals by the design 
team.

3. Open discussions and reflections.





Game #1



Game #1 Community Inputs



Game #2



Game #2 Community Inputs



Game #3



Game #3 Community Inputs



https://docs.google.com/file/d/1t1fHbd9YQAZSO2PQ7dB8U2JTsTcPdDF_/preview










“To begin with words and end up with images was a gift. 
It makes you start to think in a different way...to think 
about different outcomes and opportunities. To be able to 
understand what developer is thinking. We have new 
things to think about -- connecting to the park, and the 
environmental. It has renewed our energy which we need 
after going at this for almost 2 years.”

Brandon Williams, Lead NMNC organizer





Community Outreach

WHAT RESIDENTS WANT TO SEE...
52% said “affordable housing”
48% said “affordable retail”
35% said “safe walking/transportation”
34% said “access to healthcare”

WHAT RESIDENTS DON’T WANT TO SEE...
71% said “luxury/expensive housing”
59% said “luxury/expensive retail”
49% said “liquor retail”
45% said “tobacco retail”



Charrette (n = 10)

Top Priorities Example of a composite plan Example of a Design Alternative



Online Survey (n = 386)

To understand participants’ needs, concerns, and desires towards

● Walltown community
● Three design alternatives
● Redevelopment proposal from the developer



Design Alternatives - Effectiveness
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Design Alternatives - Most Exciting/Least Exciting



Design Alternatives - Takeaways

Alternative #1
1. Communities want open space connecting 
Neighborhoods.
2. Communities need specific strategy to 
develop affordable-housing.
3. Communities have two different perspectives 
on housing layout.

Alternative #2
1. Communities dislike housing along the 
highway.
2. Communities want transportation hub and 
community space.
3. Communities like over/under path along the 
creek.

Alternative #3
1. Communities mostly like the layout of 
the plan.
2. Communities appreciate specific 
strategy of affordable housing.
3. Communities want some stand-alone 
retail and grocery.



Affordable Housing



Affordable Retails & Affordable Groceries

● 31% of respondents ask for locally-owned 
businesses

● Affordable
● be accessible to the Walltown community

● Affordable and equitably accessible to 
neighbors of all incomes

● Center “workers”
● Collaborate with the Walltown community

Which grocery store do they want to see?What kind of retail do respondents want?



Community Space



Expectation of Investors’ Redevelopment Plan Phase II



Power Shifting
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“How do you advocate/empower 
people who are struggling with

the dominant paradigm?”

Thank You


