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What is the difference between 
Advertising and Promotion?



Promotion

• comprises the collectivity of communication measures and the adequate selection of
concrete measures given a defined target group and the marketing goals;

• communication is important for cultivating an organization’s relationship with
supporters;

• includes:
– Informing existing and prospective customers / beneficiaries about the existence

of the organization’s products / services;
– Creating knowledge about the products’ / services’ features and benefits and the

potential innovative edge;

Volkmann, C., Tokarski, K.O., and Ernst, K. (eds.) 2012, pp.148, p. 151-152



Advertising

• Advertising is an impersonal promotional tool which is used to draw public attention
towards a product or service, through a selected and paid media. It is a means of
communication that helps to communicate a single message, to a large number of
people, in less time.

• Various channels are used for the purpose of advertising like television, radio,
newspaper, magazines, billboards, pamphlets, posters, cabs, buses, walls, etc.



What offline promotional channels do 
you know?



Offline promotional vehicles



Direct mailing – Fundraising Norway



Direct mailing – Fundraising Germany





What online promotional channels do you 
know?



Online promotional vehicles



Website



Website

- It is the most important online marketing tool that an organization owns;
- Traffic should be driven to the website by all means;
- Should communicate to the target market;
- Users who get on the website can be retargeted;
- Checklist:

√ HTTP Secure
√ Site Speed (Google Speed Test)
√ Setup 404
√Multi Device (Chrome DevTools)
√ Privacy Policy and GDPR
√Web analytics

- Content – Above the Fold



What differences do you know between:
email marketing campaigns vs.
newsletters vs.
email advertising campaigns?



Email marketing vs. Newsletters





Email advertising



Email advertising



Blog marketing



Social networks

• Facebook
• Instagram
• YouTube
• LinkedIn
• Pinterest
• Twitter



Social networks

• Identify and join Groups;
• Identify and contact Pages;
• Identify and contact Influencers / Professionals;

Be where your audience is!



Social networks



Instant messaging



Instant messaging



Be creative!

https://www.youtube.com/watch?v=5wx0GfbC0BA



Be creative!

https://www.youtube.com/watch?v=UH_9Ax9XUcs



Be creative!

https://www.youtube.com/watch?v=5RNkQaDcRAc



Be creative!

https://www.youtube.com/watch?v=vWy4qd-S4Pk



Be creative!

https://www.youtube.com/watch?v=-V2vHSuUJog



Social media marketing campaigns

https://youtu.be/yEGl8OMG2cw



Be creative!

https://www.youtube.com/watch?v=GCac_bRSqzg



But first, define your target audience

• demographics: age, gender, income, education, 
marital status, occupation, location;

• psychographics: personality, attitudes, lifestyles,  
behavior, values / fears, interests / hobbies etc.



Your themes

• In Jordan/Wetland protection site: Community

Development based on urban agriculture and promoting

local products;

• In Jordan/Wetland protection site: Support

structure/research center that develops organic

agriculture with local farmers;

• Estonia: a renting service for small tools necessary for

ecological forestry, addressed to small-scale forest owners

• Romania: a platform linking freelancers to potential

clients;

• Romania: a platform for food delivery and nutrition

consultation (focus on multicultural food);



References / Resources

• Volkmann, C., Tokarski, K.O., and Ernst, K. (eds.) 2012. Social
Entrepreneurship and Social Business. An introduction and
discussion with case studies, Springer - chapter 7: Selling good: The
big picture of marketing for social enterprises;

• Alter, S.K., 2000. Managing the Double Bottom Line: A business
planning reference guide for social enterprises, Save the Children -
chapter 5: The Marketing plan;

• Social Enterprise Marketing Toolkit by Octopus Strategies: Module
1, Module 2 part 1, Module 2 part 2, Module 3, Module 4;

• http://bssec.org.uk/links-downloads/;
• https://developers.google.com/web/tools/chrome-
devtools/device-mode/

• https://www.abtasty.com/blog/above-the-fold/
• https://blog.hubspot.com/marketing/mobile-website-design-
examples


