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Promot ion 
• comprises the collectivity of communication measures and the adequate selection of 

concrete measures given a defined target group and the marketing goals; 
• communication is important for cult ivating an organization’s relat ionship with 

supporters; 
• includes: 

– Informing exist ing and prospective customers /  beneficiaries about the existence 
of the organization’s products /  services; 

– Creating knowledge about the products’ /  services’ features and benefits and the 
potential innovative edge; 
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Of f l ine promot ional vehicles 



Direct  mail ing – Fundraising Norway 



Direct  mail ing – Fundraising Germany 



Online promot ional vehicles 
@ 



Website 



Email market ing        vs. Newslet ters 



Email advert ising 



Email advert ising 



Online promot ional vehicles 
@ 



Search advert ising 



Display advert ising 



Online video advert ising 



Google AdWords’ ABC 

 https://www.youtube.com/watch?v=EYHegvg5kII  

https://www.youtube.com/watch?v=EYHegvg5kII


Social media market ing 

 https://youtu.be/yEGl8OMG2cw   

https://youtu.be/yEGl8OMG2cw


Social networks 

• Facebook 
• YouTube 
• Twitter 
• LinkedIn 
• Google+ 
• Instagram 
• Pinterest 

 
 

 
 

 



Blog market ing 
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