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Promot ion 
• comprises the collectivity of communication measures and the adequate selection of 

concrete measures given a defined target group and the marketing goals; 
• communication is important for cult ivating an organization’s relat ionship with 

supporters; 
• includes: 

– Informing exist ing and prospective customers /  beneficiaries about the existence 
of the organization’s products /  services; 

– Creating knowledge about the products’ /  services’ features and benefits and the 
potential innovative edge; 
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Of f l ine promot ional vehicles 



PR 



Direct  mail ing – Fundraising Norway 



Direct  mail ing – Fundraising Germany 



Online promot ional vehicles 
@ 



Website 



Email market ing        vs. Newslet ters 



Email advert ising 



Email advert ising 



Online promot ional vehicles 
@ 



Search advert ising 



Display advert ising 



Online video advert ising 



Google AdWords’ ABC 

 https://www.youtube.com/watch?v=EYHegvg5kII  

https://www.youtube.com/watch?v=EYHegvg5kII


Social media market ing 

 https://youtu.be/yEGl8OMG2cw   

https://youtu.be/yEGl8OMG2cw


Social networks 

• Facebook 
• YouTube 
• Twitter 
• LinkedIn 
• Google+ 
• Instagram 
• Pinterest 

 
 

 
 

 



Blog market ing 



References /  Resources 
• Volkmann, C., Tokarski, K.O., and Ernst, K. (eds.) 2012. Social 

Entrepreneurship and Social Business. An introduction and 
discussion with case studies, Springer -  chapter 7: Selling good: 
The big picture of marketing for social enterprises; 

• Alter, S.K., 2000. Managing the Double Bottom Line: A business 
planning reference guide for social enterprises, Save the Children 
-  chapter 5: The Marketing plan; 

• Social Enterprise Marketing Toolkit  by Octopus 
Strategies: Module 1, Module 2 part 1, Module 2 part 2, Module 
3, Module 4; 

• http:/ / bssec.org.uk/ links- downloads/ ; 
 
 
 

 
 

 

http://link.springer.com/book/10.1007/978-3-8349-7093-0
http://link.springer.com/book/10.1007/978-3-8349-7093-0
http://link.springer.com/book/10.1007/978-3-8349-7093-0
http://www.virtueventures.com/files/mdbl.pdf
http://www.virtueventures.com/files/mdbl.pdf
https://www.youtube.com/watch?v=YghFsaoHrkI
https://www.youtube.com/watch?v=wAZ8eMtWuAE
https://www.youtube.com/watch?v=rFKeinL8atc
https://www.youtube.com/watch?v=kVsNiOA6Ql8
https://www.youtube.com/watch?v=kVsNiOA6Ql8
https://www.youtube.com/watch?v=a4a__tyB8QQ
http://bssec.org.uk/links-downloads/

	Promoting the social enterprise
	Promotion
	Offline promotional vehicles
	PR
	Direct mailing – Fundraising Norway
	Direct mailing – Fundraising Germany
	Online promotional vehicles
	Website
	Email marketing	       vs.	Newsletters
	Email advertising
	Email advertising
	Online promotional vehicles
	Search advertising
	Display advertising
	Online video advertising
	Google AdWords’ ABC
	Social media marketing
	Social networks
	Blog marketing
	References / Resources

